THE INDEX OF SPONSORED 


FILMS 


This convenient reference listing covers motion picture and sound 
slidefilm programs reviewed in Volume Twenty-Five, 1964 issues of 
BusINEss SCREEN. The issue number and page on which a case history, 
brief review or feature appeared are provided for each of the titles 


which follow. Sound slidefilms are indicated by 


“ 


otherwise all listings are for 8mm or 16mm motion pictures. 


SPONSOR 


AFL/CIO 
Aetna Life Affilated Companies 
Air France 


Alitalia Airlines 


American Bakeries Company 
American Cancer Society 
American Cyanamid Company 


American Express Company 
American Export 

Isbrandtsen Lines 
American Iron and Steel Institute 
American Medical Association 


American Occupational Therapy 
Association 
American Oil Company 


American Sheep Producer's 
Council 

Association of Better Business 
Bureaus 

American Telephone & Tele- 
graph Company 

(also see Bell System ) 

Archer Daniels Midland 
Company / Foundry Products 
Division 

Atlantic City Convention Bureau 


Bell Telephone System 
(also see AT&T ) 


Bethlethem Steel Company 
Better Selling Bureau 


Bicycle Institute of America 


Black Hills Power & Light Co. 
Board of Fire Underwriters 
Brunswick Corporation / Nutrament 
Burlington Industries 


tahill, Charles & Assoc. 


california State Dept. 
of Agriculture / Wine 
Advisory Board 
thapman 5 Productions, Inc 
*hurches of Christ 


toca-Cola Company 

Hillerich-Bradsby 
‘columbia Gas System, Inc. 
‘ontinental Can Company 
took County, Ill. Board ot 

Election Commissioners 
‘orn Products Company 
cornell University 
tonnecticut Mutual Life 

Insurance Company 
‘rusade of Mercy 


Dairy Council of California 
Douglas Aircraft Corporation 


Dow, John, Congressional 
Campaign 


Eastman Chemical Products 


60 


on i we 


FILM TITLE Issue No, 

Land of Promise 

Ski Sense 

Air France Public Relations Is 
You, sst. 

The Colors of Italy; Europe From 
Dusk to Dawn; Portraits of the 
East 

Africa, Jet Safari; Israel, the 
Desert in Flower 

Reap the Golden Harvest 

The Million Club 

Producing Phosphates for 
Agriculture 

Give Summer to a Child 

Atlantic Holiday 


Designs Against the Sky 

How the Opinion Maker Makes 
Opinions 

To Pick a Career 


Driver Education Films, series of 8 

Happy Holidays .. . Anywhere in 
Michigan 

Let’s Have Lamb; Lamb Taste 
Adventure 

A House is a Living Thing 


The Service Representative, sof. 


The Hot Box Process; Bentonite 
The Wonder Clay 


Atlantic City 


~— 


Before It’s Too Late 

Beyond Three Doors 

The Conquest of Light 

Hardened Steel Rolls 

University of Marketing, ssf., 
series of 6 

Bicycling Safety Today; Play It 
Safe 

The Power for Good 

Trouble Takes No Holiday 

High-Speed Basketball 

Iphansis 


— 


Bicycle Rules of the Road 
Highball Highway 

I Never Went Back 

Rx: C2-H5-OH 


Industrial Design in Electronics 
Sermons from the Bible, 

series of 40 
The World Series of 1964 


Energy on the Move 
The Widening Circle 
In Your Hands 


The Enchanted Pot 
Cornell Centennial Campaign 
Who Wrote That? 


Crusade of Mercy 

am B) am 
Starvation Without Hunger 
The Eclipse of the Quiet Sun; 


The Priceless Laboratory 
Meet John Dow 


-— ee 


Quest 


ssf” following title; 


Page 
16 
64 
93 


41 


24 
74 


34 


28 


| 
| 
| 
| 





SPONSOR 


Eastman Kodak Company 


Edison Electric Institute 

Educational Facilities 
Laboratories 

Ethyl Corporation 


Ex-Cell-O Corporation 
Executive Development, Inc. 


Ford Motor Company 
General Motors Corporation 
Buick Motor Division 
General Electric Company 


General Telephone & Elec- 
tronics Corporation 

German Informatien Center 

Good Grooming Council of 
America 

Goodyear Tire & Rubber Co. 

Grace Lines 

Gulf Oil Corporation 


Henning & Cheadle, Inc. 
Hoover Company 
Industrial Education Films 


Kelly-Springtield Tire Co. 
Lorillard, P., Company 
Schick Safety Razor Co. 
Louisiana State University 
Lummus Cotton Gin Company 


Maremont Corporation 


Matson Navigation Company 
Methodist Church 
Miller Brewing Company 


Morris, Philip, Inc. 


National Council of Churches 

National Safety Council 

National Science Teachers 
Association / IBM 

New Holland Machine Company 

New York State Division for 
Youth 

New York World’s Fair 


Norfolk & Western Railway 
North American Aviation 
Autonetics Division 


Ortho Pharmaceutical Corp. / 
AMA/ American College of 
Obstetricians & Gynecologists 

Pan American World Airways 


Penney, J. C. Company 
Pittsburgh Plate Glass Co. 


Reichhold Chemicals, Inc, 
Reliance Electric Company 
Republic Steel Corporation 
Rochester Gas & Electric Co. 
Roundtable Films, Inc. 


San Francisco Convention and 
Visitors Bureau 

Sears, Roebuck Company 

H. & A. Selmer, Inc. 

Shell International Petroleum 
Co., Ltd. 

Smith, Kline & French 

Soap & Detergent Association 

Southern Bell Telephone Co. 

Southern Equipment Company 

Sportlite “500” Films 


TV Bureau of Advertising 

Thiokol Chemical Corporation 

Triborough Bridge and Tunnel 
Authority 


FILM TITLE 


Picturetaking at the Fair 
The Searching Eye 
Ever Since Edison 

To Build a Schoolhouse 


Safe Ups and Downs for 
Refinery Units 

Partners in Precision 

Executive Development, series 


Heavy Going 

The 1964 Buick Open 

Ski with Buick 

Rapid Transit — The Vital 
Link in a Balanced Trans- 
portation System 

In Touch with the Future 


The Day of the Young 
Dressing Up 


Footprints 4 
Island of Pleasure 
On Stream 


—H-—1— 


Speaking of Selling, sst., 
Company Profile 
Thermoelectrics 


Right In Your Own Backyard, ssf. 
Deadline to Glory 


series, 6 


The Fighting Tigers 
The Big Step Forward 


Vi cm 

Lhere’s No Business Like No 
Business 

Highway to Hawaii 

The Newcomers 

High Life Sports Thrills; 

High Life Golf Hints; The 
Wonderful World of Bowling 

Great Moments in the History 
of Tennis 


ans I am 
The Captive 
Driver Training Series of 5 
The Information Explosion 


A Step Ahead 
Take an Option on Tommorrou 


World’s Fair Report with 
Lowell Thomas 

N & W Coal Pier 

Reins in the Vigilante 


—O— P — 
Modern Obstetrics — Normal 
Delivery 


Man, the Manager 

U.S.S.R. 

Wings to the Land of the Maya 
World’s Fair, New York 
Welcome Aboard 

Something for Mrs. Gibbs 


a i as 
Build It Right With Alsynite 
Sales Promotion film, untitled 
Ladle Vacuum Degassing 
Rochester, A City of Quality 
Manager Wanted 


an § a= 
The Wonderful World of San 
Francisco 
Grouse Hunting with Ted Williams 
Adventures in Sharps and Flats 
Mekong — The Story of a River 


mow UE 


Toymakers 
Every Drop Fit to Drink 
The Electronic Central Office 
A Trip with Colonel Q, ssf. 
Driver's Choice 

<= 2 a= 
Heart Beat 


The Missile Navy 
Roads to the Future 


Issue No. 


Page 


54 
14 
193 
62 


34 


36 
54 


15 
39 
103 


BUSINESS SCREEN 





True 


SPONSOR FILM TITLE Issue No. 
Magazine The Power to Say Yes 6 


Toledo Scale Corporation Concept for Precision 1 


Unite 


Unite 


oa i) —_ 
od Aircraft Corporation Air Cargo — 
A Modern Marketing Tool 


ed Air Lines Ski Country U.S.A. 


United Bay Area Crusade Somebody Knows 
United Fund of Greater Many Wonders 
Phoenix and Scottsdale 


Unite 


Atom 


d Presbyterian Church Promise for Tomcrrou l 
UNITED STATES GOVERNMENT FILMS REVIEWED 


ic Energy Commission Atoms for the Americas 1 


Bureau of Mines A Stretch of Imagination ] 


Dept. 
Dept. 


the Synthetic Duplication 
of Natural Rubber; The World 
of Phosphorus 

of Agriculture Bounty Without Boundaries 

of Commerce, Area Rising Tide 


Redevelopment Admin. 


Dept. 
Dept. 

Bu 
U. S. 


of Defense Partners in Freedom 
of Interior, Great River 

reau of Reclamation 

Information Agency Seeds of Hope 


National Aeronautic and Ariel II 

Space Authority 
National Heart Institute Heart Research News 
The Peace Corps A Mission of Discovery 


Unite 


d States Independent Everybody Has Two Jobs 


Telephone Association 


Unite 


Univi 


d States Steel Corp. A Transfer Concept for 
Freight Containers 
Unisphere, Biggiest World 
on Earth 
s, Inc. As They Really Are 


Upjohn Company, The With Care and Concern 


—V—W— 


Vermiculite Institute of It’s All in the Wall 
Chicago 

Vulcan Materials Company, Pre-Bed Pipe; Precision in 
Concrete Pipe Division Concrete 

Welcome Wagon International The Welcome Wagon 


Wile, 








Julius, & Sons Co. The Wonderful World of 
Julius Wile 


“TRANSLATIONS CAN BE TRICKY” 


— says Mr. David Rockefeller, President, Chase Manhattan Bank, 
New York. “Advertising should be meticulously translated for 
foreign use.” 


As examples of misunderstandings which can occur, Mr. Rocke- 
feller cited popular slogans which emerged as “CORSPES BY 
FISHER” and “HERTZ MAKES YOU A CHAUFFEUR.” 


“TRICKY IS A MILD WORD. FAULTY TRANSLATIONS CAN BE DISASTROUS” 


Here is a recent example: 


THE CASE OF THE CASTRATED AIRPLANE 
An aircraft manufacturer requested us to furnish a narrator to 
record Spanish to a film track for Latin-American distribution. 
The script had been translated by the manufacturer’s employee 
“WHO KNOWS SPANISH PERFECTLY.” 
There were many language and grammatical errors, but in par- 
ticular this LULU: 
ENGLISH: “This airplane is capable of climbing to an altitude 
Wace 
SPANISH: (as translated by the manufacturer’s employee) “Este 
avion es CAPABLE de SUBIR a UN ALTITUDE de .. .” 
The above translation re-translated to English “This airplane 
is CASTRATED TO MOUNT to ONE altitude of . . .” 
CORRECT TRANSLATION: “Este avion ESTA CAPACITADO PARA 
ASCENDER A UNA ALTITUD DE.. .” 
Thanks are due Mr. Rockefeller for bringing the matter to the 
attention of those interested. However FAULTY TRANSLATION 
can be more than TRICKY. OFTEN IT IS DISASTROUS TO THE 
SPONSOR’S IMAGE AND INTERESTS. 


OUR TRANSLATIONS and ADAPTATIONS are GUARANTEED FAULTLESS! 
. . . BECAUSE our translators are EXPERTS 


Ite Magic Key... 








| 


THE INDEX OF SPONSORED FILMS 


SPONSOR FILM TITLE Issue No. Page 

Wire Reinforcement Structural Fabric Time 2 50 
Institute Saver for Builders 

Youngstown Sheet & Tube Co. Search 3 64 

Young Men’s Christian Assn. Quito Report 67 


FILMS FEATURED AT THE NEW YORK WORLD'S FAIR 
The pages of Issue 3, Volume 25, provided our readers an intensive 
overview of “Films at the New York World’s Fair.” Some of the out- 
standing New York World’s Fair films are listed below from this report: 


SPONSOR FILM TITLE Page No. 
Bell Telephone System From Drumbeat to Telstar 30 
(film & live ) 
Du Pont Company Wonderful World of Chemistry 32 
(film & live) 
Eastman Kodak Company The Searching Eye, 70mm 


Festival of Gas Tale of Truthful George, multi-screen 
General Cigar Company Patterns in Sport-circular screen 
Billy Graham Pavilion Man in the 5th Dimension 

(70 mm, Todd-A ) 
Greyhound Corporation Travel film, 35mm, Cinemascop: 
Heinz, H. |. Company Heinz Magic of Food 
Johnson’s Wax To Be Alive, multi-screen 


Jordanian Pavilion This is Jordan 
KLM-Royal Dutch Airlines To the Moon and Beyond, Cinerama 
New York State Pavilion A-Round New York, Cinerama 
Port of N. Y. Authority From Every Horizon, 360 degree 
theater 
Protestant Council of Parable 
Greater New York 
Travelers Insurance Co The Triumph of Man 
(dioramas and film ) 
United Air Lines From Here to There, 35mm Cinemascope 
United States Army Man on the Moon 
United States Navy Cine-Globe Cruiser films 
United States Pavilion The American Journey, Cinerama 
United States Rubber O’er the Ramparts 
(Maryland Pavilion ) 


TO FOREIGN MARKETS 


BREAK THAT LANGUAGE BARRIER! 


OUR POLICY: & D U B B ” 


HIGHEST QUALITY 

DUBBING TO ENABLE 

THE SPONSOR TO ATTAIN 
FOREIGN MARKETING GOALS. 


LET US SPEAK TO YOUR SPONSORS’ FOREIGN 
CLIENTS IN THEIR OWN LANGUAGE! 


With our HI-FI translations and recording of narration and dia- 
logue in Lip Synchronization. We edit and syne speech track, 
dubb and make new negatives and prints in B/W or color. 


Partial Services or Complete Jobs in All Languages 
FOREIGN LANGUAGE & CINEMA SERVICE 


7046 HOLLYWOOD BLVD. e« LOS ANGELES 28, CALIF. 
Telephone: HOllywood 7-5128 (Area Code 213) 








NUMBER 8 + VOLUME 25 





